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BRAND SAFETY 
OCTOBER UPDATE

Community Members shared 
their perspectives on Brand 
Safety’s evolving role; including its 
link to quality media, the 
pressures on agencies, and rising 
AI-related risks and opportunities. 


Synexus wrapped the session 
with insights on supporting a 
healthy news ecosystem for 
publishers, advertisers, and 
readers.



ANTI-FRAUD

NOVEMBER UPDATE

The Working Group continued 
discussing adding device 
attestation to CAF v11.



TRANSPARENCY

NOVEMBER UPDATE

TAG’s Adrian and TAG TrustNet’s 
Phil Hayman shared some major 
findings in Q3 2025’s 
Transparency Benchmark 
including:


$13.6m of ad spend was 
recovered through efficiency 
gains.

82% of all spend flows through 
PMPs

99.1% of ad spend happened 
in low-risk environments 
according to new Brand Safety 
and Suitability metric. 



ANTI-MALVERTISING

NOVEMBER UPDATE

The program’s had a name 
change... It’s now Certified 
Against Malvertising. The 
working group dove into the 
meaning of the name change, 
and how it strengthens TAG’s 
laser focus in combating 
malvertising threats in digital 
advertising. 



WORKING GROUPS

NEXT MEETS

BRAND SAFETY
 

December 17th 2025

ANTI-FRAUD  

December 10th 2025

ANTI-MALWARE
 

Resuming in 2026

TOOLS - DCIP 
 

February 4th 2026

TRANSPARENCY  

Resuming in 2026


