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SAFETY
SEPTEMBER UPDATE

1. TAG's Adrian shared updates on

Brand Safety discu
ongoing demandad

sslons, Noting

from brands

and references to

2. The group reviewe

TAG's program.

d progress on

using well-recognized
taxonomies as the Brand Safety

Floor foundation.

3. We also provided tool updates,

and more.

Nnighlighted the HCC Seal and
next month's State of the Fight tag




@ FRAUD
SEPTEMBER UPDATE

1. Start preparations for CAF vI1 with
possible addition of device
attestation to the standard.

2. TAG's David joined

to talk about

the threat intel landscape for

malvertising and |

Mpact on

digital advertising

‘raud.

tag
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MALWARE

SEPTEMBER UPDATE

1. CAM vo introduces a method for
deeper transparency and anti-

T

th

alvert

roug

ISINg threat sharing

N Ad Creative Source

Tagging.

tag



@ TRANSPARENCY
SEPTEMBER UPDATE

1. TAG TrustNet’'s Phil Hayman
shared some of the key results of
the QI Transparency Benchmark
Study including:

» 5-point improvement on ad
dollars spent on quality
impressions (36% Vs 41%)

.+ TrueCPM Index found $21.6bn
Is still up for grabs.

- MFA spend dropped 97% (15%
vs 0.4%)

tag



WORKING GROUPS

NEXT MEETS

ANTI-FRAUD
October 15th 2025

BRAND SAFETY
October 22nd 2025

ANTI-MALWARE TRANSPARENCY

November 20th 2025

November 2025 (T

3C)

tag



