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BRAND SAFETY 
OCTOBER UPDATE

Community Members shared 
their perspectives on Brand 
Safety’s evolving role; including its 
link to quality media, the 
pressures on agencies, and rising 
AI-related risks and opportunities. 


Synexus wrapped the session 
with insights on supporting a 
healthy news ecosystem for 
publishers, advertisers, and 
readers.



ANTI-FRAUD

OCTOBER UPDATE

The Working Group discussed in 
more detail of adding device 
attestation to the standard. 



ANTI-MALVERTISING

SEPTEMBER UPDATE

CAM v6 introduces a method for 
deeper transparency and anti-
malvertising threat sharing 
through Ad Creative Source 
Tagging.



TRANSPARENCY

SEPTEMBER UPDATE

TAG TrustNet’s Phil Hayman 
shared some of the key results of 
the Q1 Transparency Benchmark 
Study including: 


5-point improvement on ad 
dollars spent on quality 
impressions (36% vs 41%)

TrueCPM Index found $21.6bn 
is still up for grabs.

MFA spend dropped 97% (15% 
vs 0.4%)



WORKING GROUPS

NEXT MEETS

BRAND SAFETY
 

November 26th 2025

ANTI-FRAUD  

November 12th 2025

ANTI-MALWARE
 

November 20th 2025

TOOLS - DCIP 
 

February 4th 2026

TRANSPARENCY  

November 13th 2025


